


Who We Are



It began as an idea. A great one, if we do say so ourselves.
What if we sought out independent, innovative makers from all 
over the world? Then created an online shop to connect them 
with women longing to find fashion for themselves and their 
homes that reflects their unique sense of style? The happy ending 
is handmade.com. We’re a  one-of-a-kind digital specialty store 
committed to seeking out, and supporting creators of beautiful 
items that are beautifully made.

What’s Our Story?



It’s anti-ordinary. Surprising. Special. 

It’s a collection of stylish goods created with heart. 

It’s a community of carefully chosen makers who share their 
personal passions and cultural traditions with the world. 

It’s thoughtful, fashionable, timeless, conversation starting, and 
quite unlike anything you’ll find anywhere else. 
     

What Is Handmade?



To be the easily navigated and fun shopping destination that 
consumers count on, trust, and love because we offer her unique, 
fresh, fashionable maker-created items for herself and her home 
that satisfy her need to stand out from the crowd. 

What’s Our Mission?



individuality.
Whether it’s earrings or a rug for your entry, one style does not 
suit all. Which explains our obsession with seeking out products 
that are not only distinctive, and uniquely beautiful, but will never 
find their way to a shelf in your local big box. 

doing better.
We’re committed to quality. The kind you feel when you pick up 
an item and know that it was created to last. And the intangible 
kind of quality, the kind that comes from a maker pouring their 
heart into creating something that reflects them, what they love, 
their history, and tradition.  

maker support.
We’ve yet to discover a mechanical method that can replicate the 
character of an object that’s created by hand. That’s why we’ve 
modeled our business so that the majority of proceeds go back to 
makers so that they can continue creating innovative, and distinct-
ly beautiful products for us to share. 

What Do We Believe In?



In a word, she’s fascinating. People love coming to her house. 
She’s got interesting stories to tell, her home is full of conversa-
tion-starting pieces, and she’s always wearing something you wish 
you had. She’s cultured, with an endless curiosity she satisfies 
through travel and reading. She’s in-tune with trends, but she’s 
confident enough in her own sense of style that she doesn’t feel 
the need to chase them. When shopping, she tends to gravitate to 
pieces that let her express her individuality. While she has money, 
she doesn’t spend carelessly. However, she will pay a bit more for 
quality items that speak to her wanderlust sensibilities. She’s got a 
million irons in the fire, so she prefers to shop online. Even so, she 
gravitates to sites that engage her with distinctive products and an 
enticing experience. 

Who’s Our Customer?



Voice



The handmade voice is friendly and warm, meant to inspire 
trust, relatability, and camaraderie. We’re witty, worldly, 
feminine, and in the know. Always conversational, always 
smart, sometimes playful. We use active voice, and avoid 
slang like it was milk that’s gone bad.

We’re passionate about our products. Every item we sell 
has a story, from the materials it’s made of and where they 
come from, to the life of the maker who created it, to the 
feeling you get when the piece becomes part of your life. 
Our privilege is to tell these stories—in as engaging a 
manner as possible. Our products, the makers, and our 
customers deserve nothing less. The words we choose 
should convey to the woman who shops our site that we 
understand her, and are her go-to resource for the 
well-made, beautiful, and unique objects she covets for 
herself and her home. 

Overall, our tone is informal. And while we strive to be 
engaging, clarity always comes first. We have a sense of 
humor, but it’s never forced or off-color, and always 
grounded in real life situations. 



Witty but not goofy
Smart but not stuffy
Friendly but not cloying
Worldly but not jaded
Knowledgeable but not boring
Helpful but not condescending
Upscale but not off-putting
Lively but not brash
Passionate but not sentimental

To sum it up, the 
handmade voice is:



Look



Illustration
TEXTURE! This whole direction is about creating a lay-
ered, lived-in, warm, inviting feeling. This direction of 
how illustration or icons can go leans into the idea of 
creating texture and a softeness of shape.



Feminine, color, and texture was a huge pull for how 
we could feature our product. It creates a layered 
lived in feeling. It’s warm and inviting, it creates a 
sense of comfort. 

Photography



Colors
We created a color palette that was warm and invit-
ing. That will work in all season as well as allowing out 
products to be th starts of the show.

handmade: 
Sprig

handmade: 
Earthen

handmade: 
Quartz

handmade: 
Bright White

handmade: 
Marigold

handmade: 
Poppy

handmade: 
Stream

handmade: 
Plum

handmade: 
Warm Taupe

handmade: 
Dusty Violet

handmade: 
Soft Black




